Media Advocacy in Tobacco Control
“Smoke Free Hong Kong” Campaign
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I.-
Tobacco Control Legislation in HK
AR
= Smoking (Public Health) Ordinance cap 371 (1982)
B (o BfEd ) iE B
“1Prohibition of Smoking in Public Places
NN LT
“IRestriction on Sales of Tobacco Products
R a4 8
“1Restriction on Tobacco Promotion and Advertising
UL AR R 2




With passage of Amendment Bill
(2006) (2 B2 ) (1537) 1Y

The vast majority of indoor areas of workplaces and public places are
required to ban smoking

XA FPFATE L ITHATH G

The display of descriptive words on tobacco packets and retail containers
which may have misleading or deceptive effects would be prohibited

%%gﬁiﬁ&ﬁ%ﬁﬁv**m_ﬂﬁ*ﬂw
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- Health warning on tobacco products would be strengthened; and
fo s b i B BT

The Secretary for Health, Welfare and Food would be empowered
with authority in appointing inspectors to take enforcement actions.
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A. Further Expansion of no-smoking areas —
effective from 1 January 2007## 3~ 2855 (5 1k

Total smoking ban in the following public premises:
1.All indoor workplacesz p 1 iv% F
2.Restaurants® B
3.Karaokes KTV
4.Public markets# 3
5.Indoor & outdoor area of child care centres,

kindergartens, primary & secondary schools

L 5 R




A. Further Expansion of no-smoking areas —
effective from 1 January 2007 ## 3~ 2855 (5 1

Total smoking ban in the following public premises:
6.Universities & tertiary institutions = &
7.Residential care homes, public pleasure grounds,

beaches, public transport carriers

BREY O JEF AR OL A FER
8.Bars open to all age groups-|* =z #it
9.Billiard Rooms3#g =} &

Further Expansion of no-smoking areas —
to be effective from 1 July 20094 A /= 25Fh [ Ik

Total smoking ban in the following public premises:
1.Bars open to those aged 18 and above only
P ERY E P
2.Mahjong parlour % p 445
3.Massage establishment % A fx
4.Commercial bathhouses /& ¥
5.Designated mahjong rooms 35 i #-&
6.Nightclubs & &
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Media Advocacy to support Smoke Free Legislation
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Methods 1%

Making use of different powerful mass medium, the “Smoke Free
Hong Kong” Media Campaign includes a series of television and
radio Announcement of Public Interests (APIs), synchronized with
outdoor media placements, to amplify the messages in reinforcing
penetration into the local community. For strategic planning of this
media advocacy campaign, COSH translated local epidemiological
findings into advocacy messages which were
" RAA B ERT E LG 4 R B
ST B FE 2L E G Menfd o X%
BEEARE o SRR LFE RAE
BB ERNLG 0 GBS E R L R RIS 2
FRFOFR @i S ERIRL  RipERL

Logically persuasive, &_F & ¥ (3. PR 7 &

Morally authoritative, 3% i {6, # =

most importantly, & £ & ¢

Able to be understood by the public and evoke their passion

%n lsI%E)bacco control. &t A & %7 22 &2 X B HHF T B 40

)

Announcements in the Public Interest (APISs)
4 DEMEESIS &

to raise public awareness on the harms of second-hand
smokingfflF| ST = P VR




Announcements in the Public Interest (APISs)
TEILJIE iR
“1324 Reasons to have a “Smoke-free Environment”
51%5%11?15’[@1324 RN
- a series of media campaign promotion
- AP 6
-a brand new interactive website,
- B R 2RI et
- large-scale district and community activities to further
disseminate smoke-free messages.

LA RS R A RS

«to empower the public to actively participate in
creating a “Smoke Free Hong Kong™.

BARNSALFFALEEAE B

Announcements in the Public Interest (APISs)
TESEJIFniTH
“1324 Reasons to have a “Smoke-free Environment”

ﬁ?\%éf%iﬁﬁlfjlsz4 =l




Announcements in the Public Interest (APIs)
’\ X —TIJ = s
Urge for passage of Ieglslative amendment
FFff 2
- The API employs a sentimental approach to
remind the public that smoking is not only

damaging the present generation, but future
generatlons to come.

TEILAE hFe B R
ﬁ(\ ? {g B/ _gZ'T — ’
« Aims at generating fresh impetus in
supporting smoking ban in public places.

AR EE 8 Bod A2 B

Announcements in the Public Interest (APIs)
’\ X —TIJ = s
Urge for passage of Ieglslative amendment
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Announcements in the Public Interest (APIs)
EEILJIEhER
after passage of the Bill — “We are fine”

B (2 S ) (SRR 5 P

“Cheerful Tears” - Encourage & support smokers to quit

B RO B S R

Be Smart
Quit Smoking
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“Singing Out for Smoke-free Days”
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“Stand by You, Quit for Good!”
M | - SRS
(oo T :F) - increasing the public
= awareness on the benefits of
smoking cessation; and
FHD AT R T

- encouraging the community to
support smokers to get rid of

¢ nicotine addiction in the New

| Year of Pig.

w7 Fﬁfit/lﬁ'm‘i?v ENR N F =
3 S R R

Media promotionfx fEifuLiF|
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Results.% %

An evaluation study was conducted to study the

effectiveness of the media campaign. It was
revealed that public awareness of the APIs is
generally high (60 -87%). The campaign has
significant impact on smokers’ attitude and
behavior towards smoking, with 36.3% of them
indicated intention to give it up and 26% tried to

smoke less after Watching the APls.
M%#ﬁ A R ae

X t fwévﬁ%?viﬂ‘f—ﬁmzﬁ&)ii a7
BIRF AE 2t RO E i
(APIs) 15 - § d6%irm sk 47} # AW
26% 5 7F ¥ ¥ 32 MIEE -

Conclusions#%
In public health policy change and
implementation, media advocacy has been

found to be effective in recruiting and building
public support.
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Community Platform #g 2T £
“Smoke Free Restaurant Favorite Culinary A\f/
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ard”
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" =
Smoke Free Restaurant Favorite Culinary Award

B RS

Objectives p =77
=to promote the positive

benefits of smoke free policies to
all catering establishments

REGES T fREA TR a2
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Smoke Free Restaurant Favorite Culinary Award

BEFAPERS
- to commend innovative restaurants that have
successfully implemented smoke free policies
as leaders in the catering industry , and
g A SR AR S i Y
- to cultivate the smoke-free environment as a
part of Hong Kong dining culture to the
general public.
ZE2 AT RAEAAGRE N S S BB
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|
Me Free Restaurant Favorite Culinary Award
SIS 3
"& M@ E % & | booklet was produced. The short-
listed restaurants share their experience and benefits of
implementing smoke-free policy wadi | 4|2 & ¢ 7 % 4
F¥EAZNEEAE R P

*tuxs TREAE .
B2 R 42 5030 0
MU CREARE - T
B I R (N
R LR

e
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DAY - GURTRIE FAE MR > KA
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I.-

-the public will be able to sample

SUBEEEARA RS and vote for their favorite
RHREERAOMIEREE . restaurants; % BT R P AR
HWHEE I NEHKS1,000- FETNES E)\ ié &.
“G'ﬁ!ﬂ% ﬁllﬁ"

«finalists with highest scores from
the public voting can enter the
finale of the competition. & %3
FEg R OB RY L8 RS
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PRATENS 2

68-02-2007
EEESHER
#E %5&& e d

Hong Kong

Council On Smoking & Health

Do you
know?

Be Smart, Quit
Smoking

HKCOSH released its new AP

"Be Smart, Quit Smoking”

What's New

06-10-2007
Smoke-free TV,
movie screens
sought
The broadeasting
watchdog wants to clear
television and movie
sereens of the sight of
people smoking The
State Adrninistration of
Radio, Film and
Television (SARFT), in a
staternent, criticized film
and television producers
for their indifference to
non-smakers. .,
{China Daily}
[rnore]

c@s H

FABRENMREEAS

Enter ernail hare B

Find

Polling

wihich smeke free policy is
goad ta your health?

@ smoke free warkplacs
O smoke free restaurants

) smoke free parks

EVEntS ) all of the above
. . 3 none of the above

Highlight

11-06-2007

The 13th National

Symposium on Smoking

and Health
The 13%h National Symposium on
Srnoking and Health, organized
by the Chinese Assaciation on
Tabacco Control (CATC), was
held fram 11-12 June 2007 at
“ang lin Hotel in Hangzhau,
China. The theme of the
sympasiurn was "Creation of
Smoke Free Environments -
Implerentation of FCTC",
[mare]

31-05-2007
2007 World No-tobacco Day
Theme "Smoke-free
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For more updated information on local and
international tobacco control movement,
please visit www.smokefree.hk

EISVH ﬁﬁl;ﬂﬂsu%ﬁ BB Pl

www.smokfree.hk

Thank you!

Hong Kong
Councll On Srmoking & Health
| S e o

Be Smartf
Gfurt EnBking

What's New Events
Highlight

Do you
know?
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